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A word from the publisher...
5G promises a lot to many. The huge application of 
5G across almost every business vertical cannot be 
understated, but despite its potential many business 
leaders remain unclear on how best to approach a 
transformation project of this scale. Furthermore, a 
year of total disruption to ‘business as usual’ and the 
UK government’s announcement to ban/strip out one 
of the industry leaders threatens to delay and distract 
from an already challenging roll-out.

Raconteur will be publishing the 16-page special 
report, Future of 5G, in The Times on September 23, 
2020, drawing on the thoughts of subject-matter 
expert journalists, business leaders, and telecoms/
tech professionals. This publication will consider what 
key challenges remain for the successful integration 
of a technology that presents such huge potential 
rewards. The underlying focus will be to reignite 
the conversation of 5G among business leaders, 
providing critical insight as to how the tech can be 
applied, simultaneously encouraging them to plan and 
attribute appropriate resources to ensure they don’t 
miss the competitive advantages on offer.

With a readership of 1.05 million, The Times is the 
UK’s leading and most trusted quality newspaper 
– reaching a larger audience of board directors 

and C-suite executives than any other newspaper, 
including the Financial Times. 

The report will offer a highly respected and 
credible vehicle through which to engage key 
industry leaders and senior business decision-
makers, whilst educating the wider general reader 
with challenging, thought-provoking content. We 
would welcome any interest in getting involved, and 
be interested to answer any questions regarding 
editorial content, advertising opportunities and how 
this report can support wider marketing initiatives. 

Kind regards

J O H N  H A R V E Y
Publishing manager

Direct: +44 (0) 203 877 3822
Mobile: +44 (0) 782 778 5949
Email: jch@raconteur.net



F U T U R E  O F  5 G M E D I A  K I T

Editorial synopsis

Cybersecurity is a top concern for 

all business and political leaders, 

and whilst the 5G network promises 

so much, there remain concerns 

around how secure the technology 

really is. The move to ban and 

strip out Huawei products across 

the UK market is a testament to 

these concerns. However are 

these concerns justified from a 

technological standpoint, or far more 

politically motivated? While most 

business leaders will accept the huge 

potential rewards of 5G, security 

remains a key drag on confidence, 

so what can be done to rebuild trust 

and engagement in the tech?

Who are the key players in the 

5G market? The recent Huawei 

announcement appears damaging 

for some large network providers, 

but what does the government 

announcement really mean for the 

wider roll-out and delivery plans of 

the 5G network?

Despite the GSMA forecasting 

the number of internet-enabled 

devices will triple to 25 billion 

by 2025, it’s fair to say that IoT 

has not progressed as quickly as 

initially expected. Despite this, 

it’s already had a huge impact 

on the world economy. 5G is 

expected to enable IoT to become 

the technology we all want it to 

be. Businesses that best meld the 

benefits of these two technologies 

will jump far ahead of their rivals. 

These are exciting times for 

providers and customers, though 

any company caught off guard may 

not recover.

As the global economy faces a 

significant downturn in the short to 

medium term, uncertainty is high 

around the application of new, 

expensive technology. However, 

according to a recent EY study, 

74 per cent of business leaders 

believe 5G will be part of the 

fabric of their business in the next 

five years. With the widespread 

introduction of 5G inevitable, the 

impetus is now on business to 

embrace the opportunity and drive 

their own growth by harnessing its 

potential across every vertical.

5G and security Competitive landscape Enabling IoT
A catalyst for  
economic growth

Raconteur's special reports 
focus on broadening 
perspectives and providing 
in-depth knowledge to 
challenge and inspire 
business decision-makers 
with forward-thinking 
content on the topics that 
matter. The key themes 
this publication will cover 
include:
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Editorial synopsis

Being a First Mover in the 5G 

era could offer ten years of 

technological advantage over slower 

moving economies, according to 

a Deloitte study. China, Japan, 

South Korea and the US have so 

far led the charge. According to 

an Omdia study, the UK ranks sixth 

in the global 5G market. For the 

UK, establishing this competitive 

advantage will be of paramount 

importance in maintaining the UK’s 

powerful position in the European 

market. Barclays bank estimated 

that 5G could boost UK economic 

output by £16 billion by 2025.

In order for 5G to drive into the 

next phase of adoption, what must 

happen on both a local (UK) and 

global basis? There remains major 

misunderstandings of the scope 

of what 5G can offer businesses, 

and instilling confidence and 

clarity among business leaders and 

governments alike is a critical step to 

ensuring 5G fulfils its promise. Steps 

must be made by network providers 

and vendors to ensure 5G is available 

for rollout on a commercial scale, 

and that the processes are in place 

to facilitate adoption.

The adoption and implementation 

of 5G across the entire telecoms 

network is a huge undertaking. 

The underlying purpose of the 

5G network is to improve global 

connectivity and how devices 

interact. The combination of 

manufacturing and embedding 

hardware such as cell towers, 

increased energy usage and higher 

demand for electronics all has an 

environmental impact, particularly 

to global warming and natural 

ecosystems. What can be done to 

minimise this impact, and what role 

should key industry players be taking 

in leading these efforts in line with 

their existing CSR programmes?

The UK's 5G future The next phase of 5G 5G and the environment
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Readership

All Raconteur's Special 
Reports are published 
exclusively in The Times and 
tablet edition, and online 
on raconteur.net. With 
the largest senior business 
audience in the UK national 
press, it is an excellent 
platform for brands who 
want to reach influential 
decision-makers.

of The Times readers have read 
a Raconteur report

of Raconteur readers have 
influence on B2B spend

3/4

2/3

of CEOs and 63 
per cent of CFOs/
CIOs that read The 
Times have read a 
Raconteur report

102k

active daily tablet 
downloads

minutes average  
dwell time

70%

Print Tablet

235k
company 
directors

141k
chairpersons, 
owners, MDs, 

CEOs or deputies

422k
purchase 
decision-
makers

900k* 
readers

of regular Raconteur readers 
hold a job title of owner or CEO

of The Times readers have a 
net worth of over £1 million

47%43%
36

*updated to take into account  
impact of coronavirus
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In-depth, meaningful engagement Advertising that’s  
useful and contextual

1in3
regular Raconteur readers  say our 
reports are a good place to advertise 

minutes on average  
spent reading a report 

FTSE 250 readers have passed a Raconteur 
report on to a C-suite executive

42%
Thought 
leaders

Trustworthy

Credible

of regular Raconteur 
readers have 
mentioned a report to 
a C-suite executive

The most popular words 
used to describe brands in 
Raconteur are:

25%
of regular Raconteur 
readers have taken an 
issue or topic highlighted 
in a report to a 
boardroom meeting 

9/1027

The Raconteur environment

In a world of adblockers and 
opt-outs, we help brands 
cut through the noise. We 
provide a highly trusted 
and credible environment 
to influence key decision-
makers. Our average reader 
spends 27 minutes reading 
our reports and 42 per cent 
have mentioned a report to a 
C-suite executive.

of regular Raconteur readers 
would consider finding out 
more information about a 
company as a result of seeing 
a relevant Raconteur report 

81%
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Be there when the learning happens An investment that goes 
beyond day of publication

Return on investment

In addition to the reach, 
influence and readership 
of The Times, Raconteur's 
special reports are an 
investment into a  relevant, 
high-performance piece of 
content with a long shelf-life 
that forms a powerful asset 
in your marketing mix. 

Raconteur's special reports 
are a useful asset in your 
marketing. We are able to 
advise you on how to create 
a post-publication strategy, 
and leverage the report to 
the fullest.

Involvement in the report 
gives you global syndication 
rights to the entire 
publication – from the 
independent articles to 
the visual assets to 
leverage in your other 
communication channels.

of clients will make their mind up 
before they’ve even approached a 
brand. Involvement in Raconteur's 
special reports gives you targeted 
and contextual visibility in the 
research stage of hard-to-reach, 
time-poor prospects.

60%

ConsiderationResearch PurchaseEvaluation

Digital 
engagement

Social  
media

Events

Internal 
comms

Content 
marketing

Thought  
leadership

Brand  
awareness
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Advertorials
Prices are the same as display 

advertising. Raconteur will assist you 

in developing the content and design 

of advertorials. Limited to four per 

publication and available as double-page 

spread, full page or vertical half page.

Title sponsorship
Full and section sponsorship packages 

are available for this title (please speak 

to the publisher for further details). 

Digital sponsorship
All of Raconteur's special reports 

are digitally optimised and hosted on 

raconteur.net. Rates are for exclusive 

sponsorship as the only brand on the 

report landing page.

Double-page spread advertorial 
550 x 338 mm
£43,650

Full-page advertorial 
264 x 338 mm
£23,850

Front-page banner 
264 x 50 mm
£8,900

Wrap (back page + front page banner) 
264 x 338 mm & 264 x 50mm
£25,140

Leaderboard  728 x 90px

MPU   300 x 250px

Billboard  970 x 250px

Half page  300 x 600px

100,000 impressions  £3,450

250,000 impressions  £5,050

1 million impressions  £9,690

Print

Digital

All prices exclude VAT

Back page/page 2 
264 x 338 mm
£20,800

Inside banner 
264 x 60 mm
£4,520 

Half-page advertorial
150 x 327 mm
£14,300

Tower 
96 X 327 mm
£8,560 

John Harvey
Publishing manager

Direct: +44 (0) 203 877 3822

Mobile: +44 (0) 782 778 5949

Email: jch@raconteur.net
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